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The University r!f Dayton News Release 
UD UAKES THE GRADE 
DAYTON, Ohio, August 22, 1985 -- The University of Dayton will be included 
for the first time in two prestigious reference publications: Times Books' 
The Best Buys in College Education and Peterson's Guides fourth edition of Peterson's 
Competitive Colleges. 
UD is one of 221 colleges featured and profiled in the Times' publication, 
edited by Edward B. Fiske, education editor of The New York Times. The University 
of Dayton is listed as one of those colleges "that offer high quality education at a 
reasonable cost." The guidebook is a reference tool for parents and students coping 
with the spiraling cost of high education. Publication is set for October 1985. 
Peterson's guide lists UD among 316 other schools that consistently have 
more undergraduate applicants with above-average capabilities than they can accept. 
Together with 32 art and music schools that have h i ghly selective acceptance rates, 
this group of eolleges represents approximately 10 per cent of all American 
institutions of higher education. 
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